YOUR PUBLIC IMAGE CAMPAIGN
(45 minutes)



RELEVANCE: To help expand our reach, one of Rotary’s strategic priorities, clubs should develop a plan to promote their activities and projects.
Learning objectives
At the end of this session, participants will be able to:
· Understand how to organize a public image campaign
· Identify ways to promote their club and its activities and projects
Before the session
· Review the key messages, discussion questions, and activity.
· Get input from your Rotary public image coordinator and district public image committee chair, or ask them to lead the session.
· Recruit panelists to address questions and share their experiences. Consider inviting members who have successfully promoted club projects, public image committee members, and local experts.
· Consider any district or regional issues related to this topic.
· Decide whether you will use the PowerPoint template. 
· Review the resources listed below.
Resources
· Learning Center course: Club Public Image Committee Basics
· Brand Center
· Regional Leaders page on My Rotary
During the session
· Welcome participants and introduce yourself and the panelists.
· Review the learning objectives.
· Highlight these key messages:
· Strengthen your club’s impact by making your community aware of the work you’re doing.
· Develop a communications plan that promotes your club’s activities to an array of media contacts.
· Share photos and information on social media.
· Use Rotary’s Brand Center to find media-ready materials and templates (e.g., event flyer, press release, brochure).
· Be ready to tell your Rotary story and answer questions from community members.
· Use these discussion questions to promote conversation:
· Has anyone organized a public image campaign before? If so, what did that entail?
· How are you currently promoting your club?
· What are some public image challenges facing your club?
· How often do you update your club website and post on social media?
· Ask each panelist to share an experience or tip related to public image, then invite participants to ask questions.
· At the end of the session:
· Review the learning objectives.
· Ask participants to write one idea they’ll use from the session. 
Activity
Challenges and opportunities
· Allow 25 minutes for this activity.
· Ask participants to get into small groups. 
· Have participants identify their club’s public image challenges and discuss opportunities to improve with the group. 
· After 20 minutes, ask the groups to share what they discussed.
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